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The business models of media corporations and organisations have un-
dergone a pronounced transition that has resulted in significant change
in the last decade, shifting from a model based on advertising revenue
and printed copy circulation to a subscription-based model. As this ar-
ticle shows, legacy media is currently experimenting with ‘various mixes
of paywalls’ Among the models that media companies are switching to is
the subscription economy model, i.e. the practice of charging audiences
for access to online content which, until recently, was unlocked and/or
freely available. Incidentally, the collapse of the ‘advertiser model, together
with the consequences of the global recession, has brought about signifi-
cant economic uncertainty for traditional media, pushing it to seek new
business strategies for sustainable journalism, while also triggering a re-
flection on the overall future of media. The aim of this article is to delin-
eate and present the actual changes in the media landscape in relation to
subscription economy based on a literature review. Thus, we conducted a
systematic literature review including terms as follows: ‘subscription econ-
omy, ‘digital media, ‘theory of decision’ and ‘motivation theory; which
yielded 145 results of relevant scientific and research articles published in
the last 15 years. The main findings revealed that the media landscape is
changing rapidly, in particular in terms of the new digital tools being de-
veloped and implemented, and accordingly there is rapid growth in the
‘non-conventional’ competition to the conventional media, new genera-
tions’ needs and their behaviour, and the urgent need for various new busi-
ness models.
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Introduction

The business models of media corporations and organisations have un-
dergone significant change in the last decade — due also to increasing dig-
italisation, which drives companies to digitalise and consequently inter-
nationalise their processes (Ojala, Evers, and Rialp 2018) - shifting from
a model based on advertising revenue and printed copy circulation to a
subscription-based model.

Subscription economy, which Ritter and Schanz (2019) consider to be
a part of the sharing economy (a crucial part of the transition to sustain-
ability), refers mainly to the practice of charging audiences for access to
online content, which, until recently, was unlocked/freely available (Kam-
mer et al. 2015), transforming readers into users. This could be connected
to the finding of some scholars, specifically Kim, Jeong, and Ghani (2014),
who in their work prove to some extent that relevant news is closely re-
lated to stock price movements in the market (Besimi et al. 2019), which
could be understood as meaning that new-age readers use news to follow
the economic information needed for their work.

The collapse of the ‘advertiser model, along with the consequences of
the global recession, has brought about significant economic uncertainty
for traditional media, pushing it to seek out new business strategies for
sustainable journalism, while also triggering a reflection on the future of
media (Franklin 2014).

Since no business model seems to be able to generate reliable revenue
streams for online news services, many publishers turn to the subscrip-
tion model as a last resort for survival (Chyi 2009). This raises the ques-
tion posed in Alexander Manu’s Transforming Organizations for the Sub-
scription Economy: Starting from Scratch (2017): ‘If you were designing
your organization today, how would you design it? In other words, how
would you create the future from the ingredients of the present alone?’

Furthermore, there are two modes of thought according to Kahneman
(2012): system 1, which is fast, instinctive and emotional, and system 2,
which is slower, more deliberate and more logical. Kahneman argues that
our decisions, be it everyday decisions or more demanding cognitive pro-
cesses, such as long-term planning of important home or work strategies,
come from the intertwining of these to modes of thought.

According to Thaler (2019), behavioural economics begin with sim-
ple observation and continue with data gathering, so in this article, we
present an overview of previous research in the field of subscription econ-
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omy, digital media, theory of decision and motivational theory, in order to
illustrate the changes in the media landscape in relation to subscription
economy, which is recognised as a fundamental business model for future
specialised digital media.

The emerging present is a rapidly changing context for existing orga-
nizations, especially in segments of the market where online behavior is
replacing physical proximity, and users engage with digital platforms to
acquire products and services. These platforms allow users to behave, to
leave a mark and to participate in the community of others, which are the
values that the people are looking for now (Manu 2017).

This brings us to our main research question, which is as follows: How
and what changes have occurred in the media landscape and how have
these changes affected business models? The aim of this article is to offer a
systematic literature review that will offer answers to the above questions.
Additionally, it aims to present the actual changes in the media landscape
due to the subscription economy.

Methodology

For the purpose of this article, we conducted a systematic literature re-
view. In order to find relevant scientific articles, we used the Science
Direct database (https://www.sciencedirect.com), which widely supports
the subject. Using the keyword ‘theory of decision’ produced 615,194 hits,
using the keyword ‘digital media’ produced 180,290 hits, and using the
keyword ‘subscription economy’ produced 10,151 hits (the searches were
conducted between 9 and 24 November 2020). When we entered ‘sub-
scription economy’ AND ‘digital media’ AND ‘theory of decision’ into the
search bar, there were 808 results.

In order to solidify the previous research on the subject, we added
the keyword ‘motivation theory; resulting in the search term: ‘subscrip-
tion economy’ AND ‘digital media’ AND ‘theory of decision’ AND ‘moti-
vation theory’ This search produced 145 results of relevant scientific and
research articles. Our aim was to gain the most up-to-date and relevant
insight into the field, which we examined in detail, focusing on the pa-
pers whose date of publication did not precede 2004, so those published
in the last 15 years. We thus focused on the period between 2004 and the
time of our searches (9—24 November 2020).

We present the research in the same order as given in the Science Direct
database. We observed that the largest number of publications was found
in the Journal of Cleaner Production (7) and Information & Management
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(7), followed by the International Journal of Research in Marketing (3),
the Journal of Retailing and Consumer Services (3), Futures (3) and the
International Journal of Research in Marketing (3), whereas the rest of the
journals each feature one article from the selection of our results (see table
1in the appendix).

Results and Discussion

Subscription economy and subscription services, two elements of the
sharing economy which is a crucial part of the transition to sustainabil-
ity (Ritter and Schanz 2019), are at the heart of some of the key find-
ings of this review of previous research. As noted by Kumar, Lahiri, and
Dogan (2019), ‘sharing economy services are mostly adopted by Gener-
ation Y, whereas other generations are still in the early phase of adop-
tion, so it would make sense to invest in the ‘relationship between shar-
ing economy firms (service enablers) and customers. Additionally, Liu et
al. (2019) argue that ‘entering the third decade of the new millennium,
the millennial generation, which is ‘in substantive ways unlike all earlier
generations, is entering its most productive stage of life, so the authors
‘urge researchers to explore the unique characteristics of millennial en-
trepreneurs, their influence on entrepreneurial motivation, orientation,
opportunity discovery and exploitation process and the global ambition
of their entrepreneurial ventures’

Additionally, in our review, we often come upon the concepts of cir-
cular economy and digital intermediation - also in relation to branding
(Gielens and Steenkamp 2019) - as well as information economy, where
personal data is the most valuable asset (Spiekermann and Novotny 2015).
According to Rhue and Sundararajan (2014), different digital technolo-
gies have varying effects on individual freedom while affecting its diffu-
sion via different political networks, and that the related changes in civil
liberties can be affected by both media freedom and internal political in-
stitutions. This provides a basis for further exploration of the changes in
the media landscape in relation to subscription economy.

While Venkatesh and Chatterjee (2006) argue that online content ef-
fectively complements printed content and that the wider the product
line, the higher the prices of individual offers, Hong, Nam, and Kim
(2018) note that once an online portal becomes a platform for the dis-
tribution of news to users, a conflict arises between the portal and news-
paper companies regarding the value of the content provided by one and
the other.

Furthermore, as Chyi (2009) found in her empirical study on the via-
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bility of the subscription model and willingness to pay for online news,
since ‘no business models seem to generate reliable revenue streams for
online news services, many publishers see the subscription model as a
last resort for survival although little evidence suggests users are ready to
pay for online news at this moment. The author discovered, on the basis
of a random-sample telephone survey of 853 Hong Kong residents, that
‘very few users actually responded to paid content and most had no intent
to pay in the future! Moreover, regression analysis also revealed that age
and newspaper use are related to paying intent, while income is not. Chyi
(2009) therefore urges publishers to consider the economic implications
before adopting the subscription model.

However, let us allow for the possibility that the social mindset, that
is, the current mentality and stance of online users will change over the
years, driven by the increasing popularisation of digital culture. After all,
digital culture empowers people to deliver results faster, whereas com-
panies risk transformation failure by ignoring it (Hemerling et al. 2018).
Additionally, according to Lokuge et al. (2019), the emergence and pro-
liferation of digital technologies could increase the innovation potential
of most organizations.

As noted by Kammer et al. (2015) in their research article, ‘after more
than a decade of giving online news away for free, legacy newspaper or-
ganisations in many Western countries have recently begun charging au-
diences for access to online journalistic content. Focusing empirically on
the case of Denmark, the article uses one survey (n = 1054) and two fo-
cus groups to examine the audiences’ attitudes toward paying for online
news. The analysis shows that the audiences’ general principles regard-
ing paying for online news have a greater effect on their willingness to pay
than the size of the subscription fee. Furthermore, the analysis reveals that
younger audiences’ willingness to pay increases if they can combine con-
tent from different news providers, thus individualising their news prod-
ucts. According to the researchers, this can have practical implications
— either by offering a way forward for economically challenged legacy
newspaper organisations, or by compromising the democratic ideals of
journalism (Kammer et al. 2015). This has also been observed by Pickard
and Williams (2014), who say that paywalls or the subscription model can
contribute to a ‘democratic deficit’ by using ‘the ability to pay to gatekeep
exclusion from quality news’

A problem also arises when there is no discernible improvement
(‘no added value’) in the quality or uniqueness of the published - and
paid for — news stories compared to those that are freely available else-
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where online, making the rationale for ‘paying for news’ inexplicable, as
noted by Frankin (2014) in “The Future of Journalism. Franklin (2014)
also finds that there is no real agreement within the journalism in-
dustry or the academy about the appropriateness of particular alterna-
tives to the advertiser model, as legacy media experiment with various
mixes of pay walls (Myllylahti 2013; Pickard and Williams 2014), ad-
vertising on mobile devices (Nel and Westlund 2012; Reynolds 2014),
selling newspaper apps (Franklin 2014), crowdfunding, crowdsourc-
ing and co-creation (Aitamurto 2013), hyperlocal business models (van
Kerkhoven and Bakker 2014), not-for-profit models which secure fund-
ing for journalistic projects from international non-governmental orga-
nizations (NGOS), private foundations and think-tanks (Requejo-Aleman
and Lugo-Ocando 2014), using a mix of public funding, sales and sub-
scription to finance minority language journalism (Zabaleta et al. 2014),
efforts to monetise hyperlinks (Doherty 2014) and even the expansive
provision of machine- or robot-written news (Clerwall 2014).

However, according to Franklin (2014), Picard (2014) remains opti-
mistic, celebrating the diversity of business models and revenue streams.
He concludes (Franklin 2014, 484):

What is clear is that news providers are becoming less dependent on
any one form of funding than they have been for about 150 years.
Multiple revenue streams from readers and advertisers, from events
and e-commerce, from foundations and sponsors, and from related
commercial services, such as web hosting and advertising services
are all contributing income. It is too early to assess fully the efficacy
and sustainability of these sources, but they provide reason to believe
that workable new business models are appearing in news provision.

Additionally, Peekhaus and Proferes (2016) find that open-access schol-
arly publishing has grown steadily in academia in the past few decades
as an alternative to traditional, subscription-based journal publishing,
whereas Boissy et al. (2012), while examining whether publishing as a
‘big deal is dying, found that most participants (of their survey) believe
that it is not dead yet, whereas some think it may never die completely.

Conclusion

In our literature review, we focused on conducted research on subscrip-
tion economy, the theory of decision and digital media. The aim of this
paper was to search and present what research in the field of the subscrip-
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tion economy, digital media, the theory of decision and motivational theory
has revealed so far. When conducting further research, however, it might
be useful to expand our thinking and relate it to Kuzmani¢ (2019), who
states: “The problem of our time in the sense that our current problems
and crises are not at all possible to seriously grasp in economic terms, but
primarily in the chrematistic categories and the possibilities of that new
paradigm of thinking’

Based on the conducted literature review, we reviewed in more detail
145 papers that focus on the subscription economy and users’ behaviour
in terms of digital media. The main findings revealed that the media
landscape is changing rapidly, in particular in terms of the new digital
tools being developed and implemented, and accordingly there is rapid
growth in the ‘non-conventional’ competition to the conventional me-
dia, new generations’ needs and their behaviour, and the urgent need for
various new business models. In addition, we also learned that search
engines, such as Google and Yahoo! Search, are more than just portals
and information tools. They are — and probably will be for a while more
— the agents of transformation in the changing media landscape, which
actually make the business environment more transparent and competi-
tive (Rangaswamy, Giles, and Seres 2009), with blogs also playing a part
(Wohlmann 2012).

With all this in mind, as well as the findings of the literature review,
including behavioural patterns and new generations, as mentioned by
some researchers (Kumar, Lahiri, and Dogan 2019; Liu et al. 2019), even
bloggers (Wohlmann 2012), we conclude by quoting the well-influenced
thinker and author Rifkin (2007) who once wrote: ‘Science explores, tech-
nology executes, man conforms, and so the fundamental conclusion of
this paper, in which we examined the findings of previous research in the
field of the subscription economy, digital media, the theory of decision
and the motivational theory, is that the age of media transformation is
already well ongoing.

References

Aapaoja, A., ]. Kostiainen, Zulkarnain, and P. Levidkangas. 2017. ‘ITs Ser-
vice Platform: In Search of Working Business Models and Ecosystem!
Transportation Research Procedia 25:1781-95.

Abu Bakar, M. S., and R. Bidin. 2014. “Technology Acceptance and Pur-
chase Intention towards Movie Mobile Advertising among Youth in
Malaysia’ Procedia: Social and Behavioral Sciences 130:558—67.

Volume 18 - Number 4 - 2020



330 Alenka Lena Klop¢ic, Jana Hojnik, Stefan Bojnec, and Drago Papler

Acheson, K., and C. Maule. 2006. ‘Culture in International Trade’ In Hand-
book of the Economics of Art and Culture, vol. 1, edited by V. A. Gins-
burgh and D. Throsby, 1141-82. Oxford: Elsevier.

Aczel, J. C,, S. R. Peake, and P. Hardy. 2008. ‘Designing Capacity-Building
in e-Learning Expertise: Challenges and Strategies. Computers & Edu-
cation 50 (2): 499-510.

Aguiar, L., and B. Martens. 2016. ‘Digital Music Consumption on the In-
ternet: Evidence from Clickstream Data’ Information Economics and
Policy 34:27-43.

Aitamurto, T. 2013. ‘Balancing Between Open and Closed: Co-Creation in
Magazine Journalism’ Digital Journalism 1 (2): 229-51.

Al-Debei, M. M., and E. Al-Lozi. 2014. ‘Explaining and Predicting the
Adoption Intention of Mobile Data Services: A Value-Based Approach’
Computers in Human Behavior 35:326-38.

Alderete, M. V. 2019. ‘Examining the Drivers of Internet Use among the
Poor: The Case of Bahia Blanca city in Argentina’ Technology in Society
59:101179. https://doi.org/10.1016/j.techsoc.2019.101179

Aleem, S., L. E. Capretz, and E Ahmed. 2016. ‘Empirical Investigation of
Key Business Factors for Digital Game Performance. Entertainment
Computing 13:25-36.

Alpar, P, T. H. Engler, and M. Schulz. 2015. ‘Influence of Social Software
Features on the Reuse of Business Intelligence Reports. Information
Processing & Management 51 (3): 235-51.

Arena, M., G. Azzone, and E Mapelli. 2018. ‘What Drives the Evolution
of Corporate Social Responsibility Strategies? An Institutional Logics
Perspective’ Journal of Cleaner Production 171:345-55.

Bagwell, K. 2007. “The Economic Analysis of Advertising” Handbook of In-
dustrial Organization 3:1701-844.

Baron, N. S. 2004. ‘Rethinking Written Culture’ Language Sciences 26 (1):
57-96.

Bartikowski, B., M. Laroche, A. Jamal, and Z. Yang. 2018. ‘“The Type-of-
Internet-Access Digital Divide and the Well-Being of Ethnic Minority
and Majority Consumers: A Multi-Country Investigation. Journal of
Business Research 82:373-380.

Bartolini, C., C. Santos, and C. Ullrich. 2018. ‘Property and the Cloud’
Computer Law & Security Review 34 (2): 358-90.

Belleflamme, P., N. Omrani, and M. Peitz. 2015. “The Economics of Crowd-
funding Platforms. Information Economics and Policy 33:11-28.

Beltagui, A., N. Kunz, and S. Gold. 2019. “The Role of 3D Printing and
Open Design on Adoption of Socially Sustainable Supply Chain Inno-
vation. International Journal of Production Economics 221 (C): 107462.
https://doi.org/10.1016/].ijpe.2019.07.035

Managing Global Transitions



Global Transition to the Subscription Economy 331

Benlian, A., and T. Hess. 2011. ‘Opportunities and Risks of Software-as-
a-Service: Findings from a Survey of 11 Executives’ Decision Support
Systems 52 (1): 232-46.

Besimi, A., Z. Dika, V. Shehu, and M. Selimi. 2019. ‘Applied Text-Mining
Algorithms for Stock Price Prediction Based on Financial News Arti-
cles’ Managing Global Transitions 17 (4): 335-51.

Binder, C. C. 2016. ‘Estimation of Historical Inflation Expectations. Explo-
rations in Economic History 61:1-31.

Bischof, S. E, T. M. Boettger, and T. Rudolph. 2020. ‘Curated Subscription
Commerce: A Theoretical Conceptualization. Journal of Retailing and
Consumer Services 54:101822. https://doi.org/0.1016/j.jretconser.2019
.04.019

Boccaletti, S., G. Bianconi, R. Criado, C. I. del Genio, and M. Zanin. 2014.
‘The Structure and Dynamics of Multilayer Networks’ Physics Reports
544 (1): 1-122.

Boissy, R. W, T. N. Taylor, C. M. Stamison, K. S. Henderson, and A. D.
Linoski. 2012. Ts the Big Deal Dying?’ Serials Review 38 (1): 36—4s5.
Borés, C., C. Saurina, and R. Torres. 2003. ‘Technological Convergence: A

Strategic Perspective. Technovation 23 (1): 1-13.

Browder, R. E., H. E. Aldrich, and S. W. Bradley. 2019. ‘The Emergence
of the Maker Movement: Implications for Entrepreneurship Research’
Journal of Business Venturing 34 (3): 459-76.

Brown, M., S. Woodhouse, and F. Sioshansi. 2019. ‘Digitalization of Energy’
In Consumer, Prosumet, Prosumager: How Service Innovations will Dis-
rupt the Utility Business Model, edited by E. Shioshansi, 3-25. London:
Academic Press.

Brydon, M. and A. R. Vining. 2006. ‘Understanding the Failure of Internal
Knowledge Markets: A Framework for Diagnosis and Improvement’
Information & Management 43 (8): 964-74.

Calvo-Porral, C., A. Faifia-Medin, and M. Nieto-Mengotti. 2017. ‘Exploring
Technology Satisfaction: An Approach through the Flow Experience’
Computers in Human Behavior 66:400-8.

Carbonell, J., A. Sanchez-Esguevillas, and B. Carro. 2015. Assessing Emerg-
ing Issues. The External and Internal Approach’ Futures 73:12-21.

Chik, W. B. 2011. ‘“The Google Conundrum: Perpetrator or Facilitator on
the Net? — Forging a Fair Copyright Framework of Rights, Liability and
Responsibility in Response to Search Engine 2.0 - Part 2: The Google
Books Search Project’ Computer Law & Security Review 27 (4): 331-47.

Chipidza, W., and D. Leidner. 2019. ‘A Review of the 1cT-Enabled Develop-
ment Literature: Towards a Power Parity Theory of 1cT4D. The Journal
of Strategic Information Systems 28 (2): 145-74.

Chyi, H. I. 2009. ‘Willingness to Pay for Online News: An Empirical Study

Volume 18 - Number 4 - 2020



332 Alenka Lena Klop¢ic, Jana Hojnik, Stefan Bojnec, and Drago Papler

on the Viability of the Subscription Model. Journal of Media Economics
18 (2): 131-42.

Clemons, E. K. 2009. ‘The Complex Problem of Monetizing Virtual Elec-
tronic Social Networks’ Decision Support Systems 48 (1): 46-56.

Clerwall, C. 2014. ‘Enter the Robot Journalist. Journalism Practise 8 (5):
519-31.

Currie, W. L. 2012. “TEMPEST: An Integrative Model for Health Technology
Assessment. Health Policy and Technology 1 (1): 35-49.

Das, G. G., and I. Drine. 2020. ‘Distance from the Technology Frontier:
How Could Africa Catch-Up via Socio-Institutional Factors and Hu-
man Capital?’ Technological Forecasting and Social Change 150:119755.
https://doi.org/10.1016/j.techfore.2019.119755

DeVoss, D. N, and J. E. Porter. 2006. ‘Why Napster Matters to Writing:
Filesharing as a New Ethic of Digital Delivery. Computers and Compo-
sition 23 (2): 178-210.

Ding, Y. 2019. ‘Looking Forward: The Role of Hope in Information System
Continuance’ Computers in Human Behavior 91:127-37.

Dobherty, S. 2014. ‘Hypertext and Journalism — Paths for Future Research’
Digital Journalism 2 (2):124-39.

Drachen, A., J. Riley, S. Baskin, and D. Klabjan. 2014. ‘Going out of Busi-
ness: Auction House Behavior in the Massively Multi-player Online
Game Glitch’ Entertainment Computing 5 (4): 219-32.

Fedorowicz, J., S. Sawyer, C. B. Williams, M. L. Markus, and R. Schrier.
2014. ‘Design Observations for Interagency Collaboration. Govern-
ment Information Quarterly 31 (2): 302-16.

Ferranti, F,, R. Beunen, P. Vericat, and M. Geitzenauer. 2019. “The Fitness
Check of the Birds and Habitats Directives: A Discourse Analysis of
Stakeholders Perspectives. Journal for Nature Conservation 47:103-9.

Franklin, B. 2014. “The Future of Journalism: In an Age of Digital Media
and Economic Uncertainty. Journalism Studies 15 (5): 481-99.

Funk, D. C. 2017. ‘Introducing a Sport Experience Design (sx) Framework
for Sport Consumer Behaviour Research’ Sport Management Review
20 (2): 145-58.

Galloway, C. 2017. ‘Blink and They’re Gone: PR and the Battle for Atten-
tion. Public Relations Review 43 (5): 969-77.

Gielens, K., and J.-B. E. M. Steenkamp. 2019. ‘Branding in the Era of Digital
(Dis)Intermediation’ International Journal of Research in Marketing 36
(3): 367-84.

Godoe, H., and T. B. Hansen. 2009. “Technological Regimes in M-Com-
merce: Convergence as a Barrier to Diffusion and Entrepreneurship?’
Telecommunications Policy 33 (1-2): 19-28.

Goldfarb, A., and C. Tucker. 2019. ‘Digital Marketing. In Handbook of the

Managing Global Transitions



Global Transition to the Subscription Economy 333

Economics of Marketing, vol. 1, edited by J.-P. Dube and P. Rossi, 259-
90. San Diego, ca: Elsevier Science & Technology.

Grajek, M., and T. Kretschmer. 2009. ‘Usage and Diftusion of Cellular Tele-
phony, 1998-2004. International Journal of Industrial Organization 27
(2): 238-49.

Green, T., and J. Peloza. 2015. ‘How Did the Recession Change the Com-
munication of Corporate Social Responsibility Activities?” Long Range
Planning 48 (2): 108-22.

Guo, J., and H. Bouwman. 2016. An Analytical Framework for an M-
Payment Ecosystem: A Merchants? Perspective! Telecommunications
Policy 40 (2-3): 147-67.

Gupta, P, A. Seetharaman, and J. R. Raj. 2013. “The Usage and Adoption
of cloud computing by Small and Medium Businesses. International
Journal of Information Management 33 (5): 861-74.

Harris, I, Y. Wang, and H. Wang. 2015. ‘1cT in Multimodal Transport and
Technological Trends: Unleashing Potential for the Future Interna-
tional Journal of Production Economics 159:88-103.

Hemerling, J., J. Kilmann, M. Danoesastro, L. Stutts, and C. Ahern. 2018.
‘It's Not a Digital Transformation Without a Digital Culture’ Boston
Consulting Group. https://www.bcg.com/publications/2018/not
-digital-transformation-without-digital-culture.aspx.

Hinson, R. 2010. ‘The Value Chain and E-Business in Exporting: Case
Studies from Ghanas Non-Traditional Export (NTE) Sector’ Telematics
and Informatics 27 (3): 323—40.

Holsapple, C. W, S.-H. Hsiao, and R. Pakath. 2018. ‘Business Social Me-
dia Analytics: Characterization and Conceptual Framework. Decision
Support Systems 110:32—45.

Hong, A., C. Nam, and S. Kim. 2018. ‘A Customer-Based Indirect Approach
to Determine the Value of News Provided to Internet Portals in Korea’
Telematics and Informatics 35 (6): 1718-32.

Howard, M., P. Vidgen, and P. Powell. 2006. Automotive e-hubs: Exploring
Motivations and Barriers to Collaboration and Interaction. The Jour-
nal of Strategic Information Systems 15 (1): 51-75.

Hsiaofen Chen, J., and J.-R. Fu. 2018. ‘On the Effects of Perceived Value in
the Mobile Moment’ Electronic Commerce Research and Applications
27:118-28.

Hutchins, B. 2016. “The More Things Change, The More They Stay the
Same: Path Dependency, Sports Content, and the Suppression of Inno-
vation in Mobile Television’ Telematics and Informatics 33 (2): 703-10.

Ivaturi, K., and C. Chua. 2019. ‘Framing Norms in Online Communities.
Information & Management 56 (1): 15-27.

Jang, D., J. Eom, M. G. Kim, and J. . Rho. 2015. ‘Demand Responses of

Volume 18 - Number 4 - 2020



334 Alenka Lena Klop¢ic, Jana Hojnik, Stefan Bojnec, and Drago Papler

Korean Commercial and Industrial Businesses to Critical Peak Pricing
of Electricity’ Journal of Cleaner Production 90:275-90.

Jansen, S. 2020. ‘A Focus Area Maturity Model for Software Ecosys-
tem Governance. Information and Software Technology 118:106219.
https://doi.org/10.1016/].infsof.2019.106219

Johnson, I. M. 2005. “The Impact on Libraries and Archives in Iraq of War
and Looting in 2003 — A Preliminary Assessment of the Damage and
Subsequent Reconstruction Efforts’ The International Information &
Library Review 37(3): 209-71.

Kabbiri, R., M. Dora, V. Kumar, G. Elepu, and X. Gellynck. 2018. ‘Mo-
bile Phone Adoption in Agri-Food Sector: Are Farmers in Sub-Saharan
Africa Connected?’ Technological Forecasting and Social Change 131:253
-61.

Kahneman, D. 2012. Thinking, Fast and Slow. London: Penguin.

Kammer, A., M. Boeck, J. V. Hansen, and L. ]. Hadberg Hauschild. 2015.
‘The Free-to-Fee Transition: Audiences Attitudes toward Paying for
Online News. Journal of Media Business Studies 12 (2): 107-20.

Kang, J.-S., and S. Downing. 2015. ‘Keystone Effect on Entry into Two-
Sided Markets: An Analysis of the Market Entry of WiMax. Techno-
logical Forecasting and Social Change 94:170-386.

Kannan, P. K., and A. L. Hongshuang. 2017. ‘Digital Marketing: A Frame-
work, Review and Research Agenda’ International Journal of Research
in Marketing 34 (1): 22-45.

Keller, J. C., S. E. Lloyd, and M. M. Bell. 2015. ‘Creating and Consuming
the Heartland: Symbolic Boundaries in Representations of Femininity
and Rurality in U.S. Magazines’ Journal of Rural Studies 42: 133-43.

Kim, Y, S. R. Jeong, and I. Ghani. 2014. “Text Opinion Mining to Analyze
News for Stock Market Prediction’ International Journal of Advances
In Soft Computing and its Application 6 (1): 1-13.

Kirs P, and K. Bagchi. 2012. “The Impact of Trust and Changes in trust:
A National Comparison of Individual Adoptions of Information and
Communication Technologies and Related Phenomenon’ Interna-
tional Journal of Information Management 32 (5): 431-41.

Konietzny, J., A. Caruana, and M. L. Cassar. 2018. ‘Fun and Fair,and I Don't
Care: The Role of Enjoyment, Fairness and Subjective Norms on On-
line Gambling Intentions. Journal of Retailing and Consumer Services
44:91-99.

Kumar, V., A. Lahir, and O. B. Dogan. 2019. ‘A Strategic Framework for a
Profitable Business Model in the Sharing Economy’ Industrial Market-
ing Management 69:147-60.

Kuzmanié, T. 2019. ‘Aristotles Chrematistike and the Current Post-Econ-
omy. Managing Global Transitions 17 (2): 129-48.

Managing Global Transitions



Global Transition to the Subscription Economy 335

Laurent, M., J. Denouél, C. Levallois-Barth, and P. Waelbroeck. 2015. ‘Dig-
ital Identity. In Digital Identity Management, edited by M. Laurent and
S. Bouzefrane, 1-45. London: 1STE.

Lee, U, K. Han, H. Cho, K.-M. Chung, and J. M. Carroll. 2019. ‘Intelligent
Positive Computing with Mobile, Wearable, and IoT Devices: Litera-
ture Review and Research Directions. Ad Hoc Networks 83:8-24.

Li, C,, S. Guo, C. L. Wang, and ]. Zhang. 2019. ‘Veni, Vidi, Vici: The Impact
of Social Media on Virtual Acculturation in Tourism Context. Techno-
logical Forecasting and Social Change 145:513-522.

Li, Z., H. Zhang, L. O’Brien, S. Jiang, and R. Ranjan. 2016. ‘Spot Pricing in
the Cloud Ecosystem: A Comparative Investigation. Journal of Systems
and Software 114 (1):1-19.

Liburd, J. H. 2012. “Tourism Research 2.0. Annals of Tourism Research 39
(2): 883-907.

Liu, J., Y. Zhu, M. G. Serapio, and S. T. Cavusgil. 2019. “The New Generation
of Millennial Entrepreneurs: A Review and Call for Research. Interna-
tional Business Review 28 (5): 101581. https://doi.org/10.1016/j.ibusrev
.2019.05.001

Lokuge, S., D. Sedera, V. Grover, and X. Dongming. 2019. ‘Organizational
Readiness for Digital Innovation: Development and Empirical Calibra-
tion of a Construct’ Information & Management 56 (3):445-61.

Lyons, G., . Hammond, and K. Mackay. 2019. “The Importance of User
Perspective in the Evolution of MaaS’ Transportation Research Part A:
Policy and Practice 131:20-34.

Mabon, L. 2020. ‘Making Climate Information Services Accessible to
Communities: What Can We Learn from Environmental Risk Com-
munication Research?” Urban Climate 31:100537. https://doi.org/10
.1016/j.uclim.2019.100537

Mackay, M., S. M. Jennings, I. van Putten, H. Sibly, and S. Yamazaki. 2018.
‘When Push Comes to Shove in Recreational Fishing Compliance,
Think Nudge’ Marine Policy 95:256-66.

Mahmood, A.,and C. Sismeiro. 2017. ‘Will They Come and Will They Stay?
Online Social Networks and News Consumption on External Web-
sites’ Journal of Interactive Marketing 37:117-32.

Majumdar, S. K. 2008. ‘Broadband Adoption, Jobs and Wages in the Us
Telecommunications Industry’ Telecommunications Policy 32 (9-10):
587-99.

Manu, A. 2017. Transforming Organizations for the Subscription Economy:
Starting from Scratch. London: Routledge.

Marchand, A., and T. Hennig-Thurau. 2013. “Value Creation in the Video
Game Industry: Industry Economics, Consumer Benefits, and Re-
search Opportunities’ Journal of Interactive Marketing 27 (3): 141-57.

Volume 18 - Number 4 - 2020



336 Alenka Lena Klop¢ic, Jana Hojnik, Stefan Bojnec, and Drago Papler

Martinez Dy, A. 2019. ‘Levelling the Playing Field? Towards a Critical-
Social Perspective on Digital Entrepreneurship. Futures 102438. https://
doi.org/10.1016/].futures.2019.102438

Mintymaiki, M., and J. Salo. 2015. ‘Why do Teens Spend Real Money in
Virtual Worlds? A Consumption Values and Developmental Psychol-
ogy Perspective on Virtual Consumption. International Journal of In-
formation Management 35 (1): 124-34.

McClellan, S., S. Low, and W.-T. Tan. 2004. ‘Disruptive Technologies and
Their Affect on Global Telecommunications. Advances in Computers
61:199-273.

Meade, N., and T. Islam. 2015. ‘Forecasting in Telecommunications and
ICT — A Review! International Journal of Forecasting 31 (4): 1105-26.

Menell, P. S., and S. Scotchmer. 2007. ‘Intellectual Property Law. In Hand-
book of Law and Economics, vol. 2, edited by A. M. Polinsky and S.
Shavell, 1473-570. Amsterdam: Elsevier.

Mesak, H. 1., A. Bari, B. J. Babin, L. M. Birou, and A. Jurkus. 2011. ‘Opti-
mum Advertising Policy Over Time for Subscriber Service Innovations
in the Presence of service Cost Learning and Customers Disadoption’
European Journal of Operational Research 211 (3): 642—49.

Messinger, P. R., E. Stroulia, K. Lyons, M. Bone, and S. Perelgut. 2009. Vir-
tual worlds — Past, Present, and Future: New Directions in Social Com-
puting. Decision Support Systems 47 (3): 204—28.

Mohr, I. 2007. ‘Buzz Marketing for Movies. Business Horizons 50 (5): 395-
403.

Myllylahti, M. 2013. ‘Newspaper Paywalls - The Hype and the Reality’ Dig-
ital Journalism 2 (2): 179-94.

Nakano, S., and E N. Kondo. 2018. ‘Customer Segmentation with Purchase
Channels and Media Touchpoints Using Single Source Panel Data’
Journal of Retailing and Consumer Services 41:142-52.

Nel, F,, and O. Westlund. 2012. ‘The 4C’s of Mobile News: Channels, Con-
versation, Content and Commerce. Journalism Practice 6 (5-6): 395
415.

Netter, S., E. R. G. Pedersen, and E. Liideke-Freund. 2019. ‘Sharing Econ-
omy Revisited: Towards a New Framework for Understanding Sharing
Models’ Journal of Cleaner Production 221:224-33.

Nishida, T., J. B. Pick, and A. Sarkar. 2014. ‘Japan’s Prefectural Digital Di-
vide: A Multivariate and Spatial Analysis. Telecommunications Policy
38 (11): 992-1010.

Ojala, A., N. Evers, and A. Rialp. 2018. ‘Extending the International New
Venture Phenomenon to digital Platform Providers: A Longitudinal
Case Study’ Journal of World Business 53 (5): 725-39.

Ojo, A., T. Janowski, and J. Awotwi. 2013. ‘Enabling Development through

Managing Global Transitions



Global Transition to the Subscription Economy 337

Governance and Mobile Technology. Government Information Quar-
terly 30 (s1): $32-545.

Ooi, K.-B,, J.-J. Sim, K.-T. Yew, and B. Lin. 2011. ‘Exploring Factors In-
fluencing Consumers Behavioral Intention to Adopt Broadband in
Malaysia’ Computers in Human Behavior 27 (3): 1168-78.

Osman, I. H., A. L. Anouze, Z. Irani, H. Lee, and V. Weerakkody. 2019. ‘A
Cognitive Analytics Management Framework for the Transformation
of Electronic Government Services from Users Perspective to Create
Sustainable Shared Values’ European Journal of Operational Research
278 (2): 514-32.

Otto, B, V. Ebner, E. Baghi, and R. M. Bittmann. 2013. “Toward a Business
Model Reference for Interoperability Services. Computers in Industry
64 (8): 887-97.

Palvia, P, N. Baqir, and H. Nemati. 2018. ‘1cT for Socio-Economic Devel-
opment. Information & Management 55 (2): 160-76.

Panda, A., and N. K. Jain. 2018. ‘Compulsive Smartphone Usage and Users
I1l-Being among Young Indians: Does Personality Matter?’ Telematics
and Informatics 35 (5): 1355-72.

Park, H., and C. M. Joyner Armstrong. 2019. ‘Is Money the Biggest Driver?
Uncovering Motives for Engaging in online Collaborative Consump-
tion Retail Models for Apparel. Journal of Retailing and Consumer Ser-
vices 51 (C):42-50.

Peekhaus, W,, and N. Proferes. 2016. ‘An Examination of North American
Library and Information Studies faculty Perceptions of and Experience
with Open-Access Scholarly Publishing’ Library ¢ Information Science
Research 38 (1): 18-29.

Perryer, C., N. A. Celestine, B. Scott-Ladd, C. Leighton. 2016. ‘Enhancing
Workplace Motivation through Gamification: Transferrable Lessons
from Pedagogy’ The International Journal of Management Education
14 (3): 327-35.

Phang, D. C. W, K. Wang, Q. Wang, R. J. Kauffman, and M. Naldi. 2019.
‘How to Derive Causal Insights for Digital Commerce in China? A Re-
search Commentary on Computational Social Science Methods. Elec-
tronic Commerce Research and Applications 35:100837. https://doi.org/
10.1016/j.elerap.2019.10083y.

Phillips, P. W. B,, J.-A. Relf-Eckstein, G. Jobe, and B. Wixted. 2019. ‘Con-
figuring the New Digital Landscape in Western Canadian Agriculture’
NjaAS: Wageningen Journal of Life Sciences 53 (5): 725-39.

Picard, G. R. 2014. "Twilight or New Dawn of Journalism: Evidence from
the Changing News Ecosystem. Journalism studies 15 (5): 500-10.

Pickard, V., and A. T. Williams. 2014. ‘Salvation or Folly? The Promise and
Perils of Digital Paywalls’ Digital Journalism 2 (2): 195-213.

Volume 18 - Number 4 - 2020



338 Alenka Lena Klop¢ic, Jana Hojnik, Stefan Bojnec, and Drago Papler

Pick, J. B, A. Sarkar, and J. Johnson. 2015. ‘United States Digital Divide:
State Level Analysis of Spatial Clustering and Multivariate Determi-
nants of 1cT Utilization’ Socio-Economic Planning Sciences 49:16-32.

Purtova, N. 2009. ‘Property Rights in Personal Data: Learning from the
American Discourse! Computer Law & Security Review 25 (6): 507-21.

Rangaswamy, A., C. L. Giles, and S. Seres. 2009. ‘A Strategic Perspective on
Search Engines: Thought Candies for Practitioners and Researchers.
Journal of Interactive Marketing 23 (1): 49—60.

Rhue, L., and A. Sundararajan. 2014. ‘Digital Access, Political Networks
and the Diffusion of Democracy. Social Networks 23 (1): 49-60.

Reed, A., M. R. Forehand, S. Puntoni, and L. Warlop. 2012. Identity-Based
Consumer Behavior. International Journal of Research in Marketing
29(4):310-321.

Requejo-Aleman, J. L., and J. Lugo-Ocando. 2014. Assessing the Sustain-
ability of Latin American Investigative Non-profit Journalism. Journal-
ism Studies 15 (5): 522—-32.

Reynolds, J. 2014. ‘Ux Mobile Advertising set to Overtake Newspaper Ad
Revenue in 2014. The Guardian, 10 March. https://www.theguardian
.com/media/2014/mar/10/uk-mobile-advertising-overtake-newspaper
-revenue.

Rifkin, J. 2007. The End of Work. New York: Penguin.

Ritter, M., and H. Schanz. 2019. “The Sharing Economy: A Comprehensive
Business Model Framework’ Journal of Cleaner Production 213:320-31.

Rossi, E., A. C. Bertassini, C. dos Santos Ferreira, W. A. Neves do Amaral,
and A. R. Ometto. 2019. ‘Circular Economy Indicators for Organiza-
tions Considering Sustainability and Business Models: Plastic, Textile
and Electro-Electronic Cases. Journal of Cleaner Production 247:119137.
https://doi.org/10.1016/].jclepro.2019.119137

Ruotsalainen, J., J. Karjalainen, M. Child, and S. Heinonen. 2017. ‘Culture,
Values, Lifestyles, and Power in Energy Futures: A Critical Peer-to-Peer
Vision for Renewable Energy’ Energy Research ¢ Social Science 34:231-
39.

Rymaszewska, A., P. Helo, and A. Gunasekaran. 2017. ToT Powered Servi-
tization of Manufacturing - An Exploratory Case Study. International
Journal of Production Economics 192:92-105.

Saavedra, J. L., and A. K. Gonzalez. 2015. ‘wTP Consumers Key Factors
for Local and Regional Newspaper Print Subscription Plans’ Journal
of Retailing and Consumer Services 27 (C): 164-69.

Saha, D. 2005. ‘Pervasive Computing: A Vision to Realize! Advances in
Computers 64:195-245.

Salehan, M., D. J. Kim, and J.-N. Lee. 2018. ‘Are There Any Relationships
between Technology and Cultural Values? A Country-Level Trend

Managing Global Transitions



Global Transition to the Subscription Economy 339

Study of the Association between Information Communication Tech-

nology and Cultural Values. Information ¢ Management 55 (6): 725-45.
Sandvig, C. 2004. An Initial Assessment of Cooperative Action in Wi-Fi

Networking’ Telecommunications Policy 28 (7-8): 579-602.

Scheaf, D. ], B. C. Davis, ]. W. Webb, J. E. Coombs, and G. Holloway. 2018.
‘Signals Flexibility and Interaction with Visual Cues: Insights from
Crowdfunding’ Journal of Business Venturing 33 (6): 720-41.

Schroder, P, P. Vergragt, H. Szejnwald Brown, L. Dendler, and R. Wen-
nersten. 2019. ‘Advancing Sustainable Consumption and Production
in Cities — A Transdisciplinary Research and Stakeholder Engagement
Framework to Address Consumption-Based Emissions and Impacts’
Journal of Cleaner Production 213:114-25.

Servia-Rodriguez, S., R. P. Diaz-Redondo, A. Ferndndez-Vilas, Y. Blanco-
Ferndnde, and J. J. Pazos-Arias. 2014. ‘A Tie Strength Based Model
to Socially-Enhance Applications and Its Enabling Implementation:
mySocialSphere! Expert Systems with Applications 41 (5): 2582-94.

Shaffer, V. A., and H. R. Arkes. 2009. ‘Preference Reversals in Evaluations
of Cash versus Non-Cash Incentives. Journal of Economic Psychology
30 (6): 859-72.

Shin, D.-H. 2007. ‘A Critique of Korean National Information Strategy:
Case of National Information Infrastructures’ Government Informa-
tion Quarterly 24 (3): 624—45.

Shin, D.-H., and J. Jung. 2012. ‘Socio-Technical Analysis of Koreas Broad-
band Convergence Network: Big Plans, Big Projects, Big Prospects?’
Telecommunications Policy 36 (7): 579-93.

Shin, D.-H., and S. H. Kweon. 2011. ‘Evaluation of Korean Information
Infrastructure Policy 2000-2010: Focusing on Broadband Ecosystem
Change’ Government Information Quarterly 28 (3): 374-87.

Shukla, P, and J. Drennan. 2018. ‘Interactive Effects of Individual- and
Group-Level Variables on Virtual Purchase Behavior in Online Com-
munities’ Information & Management 55 (5): 598-607.

Sim, J.-J., G. Wei-Han Tan, J. C. J. Wong, K.-B. Ooi, and T.-S. Hew. 2014.
‘Understanding and Predicting the Motivators of Mobile Music Ac-
ceptance — A Multi-Stage MRA-Artificial Neural Network Approach’
Telematics and Informatics 31 (4): 569-84.

Singh, A., A. Payal, and S. Bharti. 2019. ‘A Walkthrough of the Emerg-
ing IoT Paradigm: Visualizing inside Functionalities, Key Features, and
Open Issues. Journal of Network and Computer Applications 143:111-51.

Sorescu, A, R. T. Frambach, J. Singh, A. Rangaswamy, and C. Bridges. 2011.
‘Innovations in Retail Business Models. Journal of Retailing 87 (s1): s3-
$16.

Spencer, A. J., D. Buhalis, and M. Moital. 2012. ‘A Hierarchical Model of

Volume 18 - Number 4 - 2020



340 Alenka Lena Klop¢ic, Jana Hojnik, Stefan Bojnec, and Drago Papler

Technology Adoption for Small Owner-Managed Travel Firms: An Or-
ganizational Decision-Making and Leadership Perspective. Tourism
Management 33 (5): 1195-208.

Spiekermann, S., and A. Novotny. 2015. ‘A Vision for Global Privacy
Bridges: Technical and Legal Measures for International Data Mar-
kets! Computer Law & Security Review 31 (2): 181-200.

Stocker, V., and J. Whalley. 2018. ‘Speed Isn’t Everything: A Multi-Criteria
Analysis of the Broadband Consumer Experience in the ux. Telecom-
munications Policy 42 (1):1-14.

Suddaby, R., T. Viale, and Y. Gendron. 2016. ‘Reflexivity: The Role of Em-
bedded Social Position and Entrepreneurial Social Skill in Processes of
Field Level Change. Research in Organizational Behavior 36:225—45.

Tallberg, M., H. Himmadinen, J. T6yli, S. Kamppari, and A. Kivi. 2007. ‘Im-
pacts of Handset Bundling on Mobile Data Usage: The Case of Finland’
Telecommunications Policy 31 (10-11): 648-59.

Tan, G. W.-H., V-H. Lee, J.-J. Hew, K.-B. Ooi, and L.-W. Wong. 2018. ‘“The
interactive Mobile Social Media Advertising: An Imminent Approach
to Advertise Tourism Products and Services?’ Telematics and Informat-
ics 35 (8): 2270-88.

Thaler, R. 2019. Nerazumno vedenje: razvoj vedenjske ekonomije. Ljubljana:
Umco.

Tomiyama, T., E. Lutters, R. Stark, and M. Abramovici. 2019. ‘Development
Capabilities for Smart Products’ cirp Annals 68 (2):727-50.

Turner, P. 2012. ‘Regulation of Professional Sport in a Changing Broadcast-
ing Environment: Australian Club and Sport Broadcaster Perspectives’
Sport Management Review 15 (1): 43-59.

Turner, P, and D. Shilbury. 2005. ‘Determining the Professional Sport
Broadcasting Landscape: An Australian Football Club Perspective!
Sport Management Review 8 (2): 167-93.

Tyce, M. 2020. ‘Beyond the Neoliberal-Statist Divide on the Drivers of in-
novation: A Political Settlements Reading of Kenyas M-Pesa Success
Story. World Development 125:104621. https://doi.org/10.1016/]
.worlddev.2019.104621

Van Gorp, A. E, C. E Maitland, and H. Hanekop. 2006. ‘The Broadband
Internet Access Market: The Changing Role of 1sps’ Telecommunica-
tions Policy 30 (2): 96-111.

Van Kerkhoven, M., and P. Bakker. 2014. “The Hyperlocal in Practice: In-
novation, Creativity and Diversity. Digital Journalism 2 (3): 296-309.

Venkatesh, R., and R. Chatterjee. 2006. ‘Bundling, Unbundling, and Pric-
ing of Multiform Products: The Case of Magazine Content. Journal of
Interactive Marketing 20 (2): 21-4o0.

Von Krogh, G., and S. Spaeth. 2007. “The Open Source Software Phe-

Managing Global Transitions



Global Transition to the Subscription Economy 341

nomenon: Characteristics that Promote Research’ The Journal of Strate-
gic Information Systems 16 (3): 236-53.

Wang, K. 2015. ‘Determinants of Mobile Value-Added Service Continu-
ance: The Mediating Role of Service Experience’ Information & Man-
agement 52 (3): 261-74.

Wiener, M., N. Hof8bach, and C. Saunders. 2018. ‘Omnichannel Businesses
in the Publishing and Retailing Industries: Synergies and Tensions be-
tween Coexisting Online and Offline Business Models. Decision Sup-
port Systems 109:15-26.

Wohlmann, A. 2012. ‘Let the Countdown Begin — Aging Experiences of
Young Adults in Countdown Blogs’ Journal of Aging Studies 26 (1): 90—
101.

Yang, J., ]. G Siri, J. V. Remais, Q. Cheng, and P. Gong. 2018. “The Tsinghua-
Lancet Commission on Healthy Cities in China: Unlocking the Power
of Cities for a Healthy China’ The Lancet 391:10135. https://doi.org/
10.1016/50140-6736(18)30486-0.

Yue Zhang, M. 2016. ‘Meso-Level Factors in Technological Transitions: The
Development of TD-scpMA in China Research Policy 45 (2): 546-59.

Zabaleta, I, C. Ferré-Pavia, A. Gutierrez, I. Fernandez, and N. Xamardo.
2014. ‘Future Business Innovation in Minority Language Media. Jour-
nalism Practise 8 (5): 508-18.

Zhang, ]., and X.-]. Liang. 2012. ‘Promoting Green 1CT in China: A Frame-
work Based on Innovation System Approaches. Telecommunications
Policy 36 (10-11): 997-1013.

Zhang, X., X. Ming, Z. Liu, Y. Qu, and D. Yin. 2019. ‘A Framework and Im-
plementation of Customer Platform-Connection Manufactory to Ser-
vice (cpMs) Model in Product Service System’ Journal of Cleaner Pro-
duction 230:798-819.

Zoderer, B. M., E. Tasser, K.-H. Erb, P. S. Lupo Stanghellini, and U. Tappe-
iner. 2016. ‘Identifying and Mapping the Tourists Perception of Cul-
tural Ecosystem Services: A Case Study from an Alpine Region. Land
Use Policy 56:251-61.

Volume 18 - Number 4 - 2020



342 Alenka Lena Klop¢ic, Jana Hojnik, Stefan Bojnec, and Drago Papler

TABLE1 Review of Scientific Publications Based on the Keywords ‘Subscription
Economy’ AND ‘Digital Media’ AND ‘Theory of Decision’ AND ‘Motivation

Theory’ (2004-2019)

Authors (year)

Indicators/models/subjects

Bischof, Boettger and Rudolph
(2020)

Netter, Pedersen and
Liideke-Freund (2019)
Ritter and Schanz (2019)
Martinez Dy (2019)

Rossi et al. (2019)

Gielens and Steenkamp (2019)

Saavedra and Gonzalez (2015)
Kumar, Lahir, and Dogan (2019)

Perryer et al. (2016)
Ojala, Evers, and Rialp (2018)

Lokuge et al. (2019)

Phang et al. (2019)

Phillips et al. (2019)
Goldfarb and Tucker (2019)

Chipidza and Leidner (2019)

Li et al. (2019)

Park and Armstrong (2019)
Liu et al. (2019)

Subscriptions, curation, decision-making, risk,
interval

Sharing economy, collaborative consumption,
conceptual boundaries business model

Business model, sharing economy, business model
innovation, value creation

Digital enterprise, entrepreneurship,
cyberfeminism, social embeddedness

Indicators, metrics, business model, sustainability,
circular economy

Branding, digital intermediation
Willingness to pay (wTP), newspaper, subscription
plans, consumer decision-making

Sharing economy, customer development,
multigenerational marketing

Pedagogy, motivation, game-based learning, gaming

Digitalisation, digital platforms,
internationalisation, bottlenecks

1T portfolio management, digital innovation,
readiness, case study, survey, C10

Consumer behaviour, China, data analytics, digital
economy, e-commerce, emerging markets,
empirical research, machine learning

Economic landscape, agricultural systems, digital
agriculture, interoperability, data

Internet marketing, digitalisation, digital economy,
online promotion, digital distribution

1CT projects (information and communication
technology), literature, development, developing
countries

Virtual acculturation, social media, social contact,
social learning

Consumer motivations, online shopping

Millennials, entrepreneur, international
entrepreneurship

Continued on the next page

Managing Global Transitions



Global Transition to the Subscription Economy 343

TABLE 1 Continued from the previous page

Authors (year)

Indicators/models/subjects

Kannan and Hongshuang (2019)
Galloway (2017)

Brown, Woodhouse, and
Sioshansi (2019)

Nakano and Kondo (2018)

Shukla and Drennan (2018)

Spencer, Butalis, and Moital
(2012)

Pick, Sarkar, and Johnson (2015)
Tan et al (2018)

Holsapple, Hsiao, and Pakath
(2018)

DeVoss and Porter (2006)

Browder, Aldrich, and Bradley
(2019)
Nishida, Pick, and Sarkar (2014)

Calvo-Porral, Fai?a-Medin, and
Nieto-Mengotti (2017)

Aleem, Fai?a-Medin, and
Nieto-Mengotti (2016)

Rhue and Sundararajan (2014)

Laurent et al. (2015)
Alderete (2019)

Howard et al. (2006)

Bartikowski et al. (2018)

Aguiar and Martens (2016)

Digital marketing, internet/mobile (users), search
engine
Attention, attention span, visual communication,

mobile PR

Digitalisation, electricity, innovation, disruption,
new business strategies

Multichannel shopping behaviour, purchase stages,
behavioural data

Virtual consumption, multiplayer online
role-playing games, social network theory, online
communities

Technology adoption, decision-making, leadership

Technology utilisation, spatial, socio-economic
factors, policy

Mobile social media advertising, tourism products
and services, social media, mobile commerce

Business social media analytics

Ethics, Filesharing, Napster, Plagiarism

Innovation, learning, expertise, collaboration, 3D
printing, prototype, design

Japan, digital divide, 1CT, 1CT use factors,
regression

Digital technologies, satisfaction, engagement,
interaction

Software game, video game, online game, empirical
investigation

Democracy, internet, social media, influence

Centralised model, identity and web 2.0,
socio-technical processes, user-centric model

Internet use, internet access, digital divide, 1cT,
poor populations

Automotive e-hubs, barriers, interaction

Digital divide, majority and minority consumers,
mobile internet, wellbeing

Digital music, copyright, downloading, streaming

Continued on the next page

Volume 18 - Number 4 - 2020



344 Alenka Lena Klop¢ic, Jana Hojnik, Stefan Bojnec, and Drago Papler

TABLE1 Continued from the previous page

Authors (year)

Indicators/models/subjects

Beltagui, Kunz, and Gold (2019)
Salehan, Kim, and Lee (2018)
Das and Drine (2020)

Drachen et al. (2014)

Scheaf et al. (2018)

Bartolini, Santons, and Ulrich
(2018)

Kabbiri et al. (2018)

Hong et al. (2018)

Jansen (2020)

Ding (2019)

Hutchins (2016)

Carbonell, Sdnchez-Esguevillas,
and Carro (2015)

Mintymiki and Salo (2015)
Marchand and Hennig-Thurau
(2013)

MacKay et al. (2018)

Alpar, Engler, and Schulz (2015)

Sim et al. (2014)

Ruotsalainen et al. (2017)

Benlian and Hess (2011)

Von Krogh and Spaeth (2007)

Additive manufacturing, 3D printing, open source
innovation, social sustainability

ICT, national culture, globalisation, technology
adoption, technological innovation

Catching-up, efficiency, stochastic frontier, human
capital

Game analytics, auction house, business
intelligence, game economy, player behaviour

Signals, media coverage, interaction

Property, intellectual property, copyright, trade
secret, patents, dispute resolution, data protection

Extended technology adoption model, smart phone
use

Value of online news contents, internet portal,
newspaper companies, revenue sharing

Software ecosystem governance, focus area maturity
models

Appraisal theory, information system continuance
models, innovativeness

Mobile television, mobile media, copyright, football
leagues, Australia

Emerging issues, weak signals

Virtual worlds, customer value, virtual purchasing,
virtual items

Video games, entertainment industry, digital
distribution, social media

Fisheries management, non-compliance,
behavioural insights

Influence processes, reuse, social software

Artificial neural networks, multilayer perception,
perceived credibility

Renewable energy, social transformation

Cloud computing, technology adoption, theory of
reasoned action

Open source software, interdisciplinary research,
innovation

Continued on the next page

Managing Global Transitions



Global Transition to the Subscription Economy 345

TABLE1 Continued from the previous page

Authors (year) Indicators/models/subjects

Mabon (2020) Climate information services, Japan, risk
governance, social dimensions of climate change

Ivaturi and Chua (2019) Online communities, norms, beliefs

Tyce (2020) Political settlement, innovation, mobile money,
Kenya

Osman et al. (2019) Analytics, behavioural or, data envelopment
analysis

Panda and Jain (2018) Personality theory, emotional ill-being,

personalities, physical ill-being, India
Hinson (2010) E-business, value chain, exports, internet, Ghana

Lyons, Hammond, and Mackay =~ MaasS, user perspective, travel behaviour, integration
(2019)

Turner (2012) Regulation, broadcasting, professional sport

Peekhaus and Proferes (2016) Faculty experience, Library and Information
Studies, open access

Hsiaofen Chen and Fu (2018) Hedonic value, mobile value, sociability value,
willingness-to-pay

Mahmood and Sismeiro (2017)  News, social influence, latent space approach

Bagwell (2007) Survey, theory, empirical analysis

Konietzny, Caruana, and Cassar Online gambling, enjoyment

(2018)

Lee et al. (2019) Positive computing, mobile and wearable
technologies, IoT

Schroder et al. (2019) Sustainable production, sustainable consumption,
emissions, research

Funk (2017) Sport, consumer, design, user, experience,
technology

Tomiyama et al. (2019) Product development, design

Li et al. (2016) Cloud computing, cloud spot pricing

Ferranti et al. (2019) European Union, Natura 2000, implementation
experience

Zhang et al. (2019) Manufacturing system, mass customisation,
personalised customisation, model innovation

Meade and Islam (2015) Diffusion models, mobile telephony, internet

Guo and Bouwman (2016) Mobile payment, merchants, adoption, analytical

framework
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Authors (year) Indicators/models/subjects
Mohr (2007) Motion pictures, marketing, promotion
Zhang and Liang (2012) Green ICT, innovation system, green innovation,

environmental sustainability

Wiener, Hoflbach, and Saunders Dual business models, synergies and tensions,
(2018) business model integration

Shin (2007) Information policy, telecommunication policy,
South Korea

Shin and Jung (2012) Socio-technical systems theory, South Korea

Grajek and Kretschmer (2009)  Usage intensity, consumer heterogeneity,
fixed-mobile substitution

Mesak et al. (2011) Marketing, advertising, new subscriber services,
optimal control theory, service costs

Al-Debei and Al-Lozi (2014) Value dimensions, value-based approach, Jordan

Abu Bakar and Bidin (2014) Mobile advertising, marketing, movie advertising

Shin and Kweon (2011) Broadband ecology, South Korea, socio-technical
perspective, structural equation model

Boissy et al. (2012) Publishing, business, interviews

Binder (2016) Fisher effect, gold standard, hyperinflation, great
depression, debt deflation

Fedorowicz et al. (2014) Digital government, public safety networks

Suddaby, Viale, and Gendron Institutions, organisational fields, social position,

(2016) social skill

Arena, Azzone, and Mapelli Drivers for evolution, energy sector, institutional

(2018) logics

Belleflamme, Omrani, and Peitz  Platform markets, network effects, asymmetric

(2015) information, p2Pp lending

Wohlmann (2012) Blogs, entrepreneur of the self, life writing, age
awareness

Aczel, Peake, and Hardy (2008)  1cT for development, learning communities,
pedagogical issues

Yue Zhang (2016) Technological transition, 3G mobile networks,
China

Rymaszewska, Helo, and IoT, servitization, manufacturing, creation

Gunasekaran (2017)

Currie (2012) TEMPEST, technology, stakeholders

Keller, Lyoyd, and Bell (2015) Gender, culture, feminism, productivism, symbolic
boundaries
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Authors (year)

Indicators/models/subjects

Ojo, Janowski, and Awotwi
(2013)

Rangaswamy, Giles, and Seres
(2009)

Stocker and Whalley (2018)
Gupta, Seetharaman, and Raj
(2013)

Harris, Wang, and Wang (2015)

Borés, Saurina, and Torres (2003)

Majumdar (2008)

Liburd (2012)

Spiekermann and Novotny (2015)

Messinger et al. (2009)

Jang et al. (2015)

Tallberg et al. (2007)
Chik (2011)

Qoi et al. (2011)

Sandvig (2004)

Otto et al. (2013)

Godoe and Hansen (2009)
Van Gorp, Maitland, and
Hanekop (2006)

Aapaoja et al. (2017)

Palvia, Baqgir, and Nemati (2018)

Clemons (2009)

Mobile services, development, structuration theory,
vulnerable groups

Search engines, business impact

Internet access, broadband, consumer experience,
Ofcom

Cloud computing, Software-as-a-Service,
Platform-as-a-Service, SMES

Multimodal transport, 1cT, technological trends,
cloud computing, Internet of Things

Technological uncertainty, strategy, 1CT

ICT, public policy, Us telecommunications
industry, wage structure

Tourism research, epistemology, web 2.0, paradigm

Personal data market, economics of personal
information, privacy regulation

Virtual worlds, gaming, avatars

Demand response, critical peak pricing, response
index, heterogeneity

Service adoption, regulation, competition

Google video search engine, internet intermediaries
regulation, safe harbour, fair use

Broadband, Malaysia, adoption, consumer
behaviour, structural equation modeling,
developing countries

Innovation, popularisation, internet infrastructure

Interoperability service utilities, business model,
reference model

Innovation regimes, technological regimes,
entrepreneurship, communications

Internet, technology, firm, market, competition

1Ts platform, business models, service concepts,
e-marketplace

Socio-economic development, impacts

Advertising, monetising the internet, online
revenue without advertising, social networks
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Authors (year)

Indicators/models/subjects

Baron (2004)

Shaffer and Arkes (2009)
Kirs and Bagchi (2012)
Turner and Shilbury (2005)
Wang (2015)

Kang and Downing (2015)
Singh, Payal, and Bharti (2019)
Green and Peloza (2015)

Reed et al. (2012)
Servia-Rodriguez et al. (2014)
Venkatesh and Chatterjee (2006)
Sorescu et al. (2011)

Acheson and Maule (2006)

Yang et al. (2018)

Zoderer et al. (2016)

Johnson (2005)

Purtova (2009)

Brydon and Vining (2006)
Menell and Scotchmer (2007)
Saha (2005)

McClellan, Low, and Tan (2004)

Boccaletti et al. (2014)

Computers, culture, email address, integrational
linguistics technology, writing

Preference reversals, incentives
Trust, 1CcT related phenomenon
Sports, broadcasting, Australia

Technology excellence, Service experience, mobile
services

WiMAZX, 3G, two-sided markets, market entry,
indirect network effect

Cyber physical system, cloud computing, Internet of
Things (IoT)

Social responsibility, corporations, recession,
advertising

Identity, consumer behaviour

Social Web, data mining, tie strength, social spheres
Online content, print, offer

Retailing, innovations, value creation

International trade, cultural goods

China, health, cities

Ecosystem service mapping, Ecosystem service
potential

Libraries, Iraq, war

Data protection, property in personal data
Knowledge management, public good
Innovation, patent, copyright, trade secret
Pervasive computing

1CT, technological issues

Networks, processes, dynamics
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