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Abstract. This paper pursues the investigation perspective outlined by the following research question:
how do consumers perceive and respond to the sustainability proposition of productsin the case of the
wine sector?

Sustainability is a key factor for value creation in various production sectors with different
environmental, social, and economic dimensions. It can contribute significantly to pursuing a better
reputation and brand image for all stakeholders, particularly consumers (Wilson 2015). However,
companies commitment toward sustainability should be adequately perceived by the consumers to
create value. Indeed, the multidimensional meaning of sustainability and the wide offer of products may
generate different consumer perceptions and choice decisions (Schaufele, and Hamm 2017).

This investigation perspective fits well in the wine sector. According to recent data (SINAB 2021, 8),
about 7% of the world's registered wine-growing area is cultivated using organic farming production
methods, with an exceptionally high rate of increasein recent years. +600% in the last twenty years and
+114% in the last decade, especialy in Europe, where Spain, France and Italy represent the market
leaders. On the demand side, numbers are also growing, even though sustainable wine still represents a
niche market, given that it accounts for around 3.5% of the total quantity purchased worldwide. In order
to compete nationally and internationally, offering sustainable products, wine producers should fully
understand consumers views (Capitello, and Sirieix 2019). Several studies on sustainable wines
highlight the interest of consumers in these products. They also show that consumers perceive an
information gap about agricultural practices carried out, criteria for quality evaluation, reliability of
certifications and other factors that often lead them to a state of confusion affecting their purchasing
choices (Capitello et al. 2021; Delmas, and Grant 2014; Forbes et a. 2009; Heinzle, and Wistenhagen
2012; Mariani, and Vastola 2015; Szolnoki 2013; Zucca, Smith, and Mitry 2009).

This study aims to offer new insights into the sustainable wine market by using a model of consumer
confusion (Mitchell, Walsh, and Y amin 2005). Consumer confusion is defined as "consumer failure to
develop acorrect interpretation of various facets of a product/service, during the information processing
procedure” (Turnbull, Leek and Ying 2000, 145). This model includes the following elements: the
antecedent factors, the mediating and moderating variables, the possible consumer coping strategies,
and the consequences. From the methodological point of view, quantitative research is carried out
through a questionnaire on a convenience sample of 120 consumers. Based on multivariate methods,
data analysis is conducted using the statistical software SPSS. The study's first findings allow us to
highlight the presence of some relevant aspects. First, consumer confusion emerges, mainly driven by
information overload, ambiguity, and similarity. Further, other aspects arise from the research:
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interesting relationships with mediating and moderating factors, such as product knowledge, consumer
involvement, purchase environment; coping strategies, such as confusion reduction, postponing or
abandoning purchases; different consequences, such as negative word of mouth, decreased trust and
consumer dissatisfaction.

Keywords:. sustainable wine, consumer confusion, Italian consumers

References

Capitello, Roberta, and Lucie Sirieix. 2019. “Consumers perceptions of sustainable wine: An
exploratory study in France and Italy.” Economies 7 (2), 33: 1-20.

http://dx.doi.org/10.3390/economies7020033

Capitello, Roberta, Lara Agnoali, Steve Charters, and Diego Begalli. 2021. “L abelling environmental and
terroir attributes. Young Italian consumers’ wine preferences.” Journal of Cleaner production
304.

https.//doi.org/10.1016/j.jclepro.2021.126991

Delmas, Magali A., and Laura E. Grant. 2014. “Eco-labeling strategies and price premium: the wine
industry puzzle.” Business & Society 53 (1): 6-44. https://doi.org/10.1177/0007650310362254

Forbes, Sharon L., David A. Cohen, Ross Cullen, Stephen D. Wratten, and Joanna Fountain. 2009.
“Consumer attitudes regarding environmentally sustainable wine: An exploratory study of the
New Zealand marketplace.” Journal of Cleaner Production 17 (13): 1195-99.

https://doi.org/10.1016/].jclepro.2009.04.008

Heinzle, Stefanie Lena, and Rolf Wistenhagen. 2012. “Dynamic adjustment of eco-labeling schemes
and consumer choice-the revision of the EU energy label as a missed opportunity?.” Business
strategy and the environment 21 (1): 60-70. https://doi.org/10.1002/bse.722

Mariani, Angela, and Antonella Vastola. 2015. “Sustainable winegrowing: current perspectives.”
International Journal of Wine Research 7 (1): 37-48. https://doi.org/10.2147/I IWR.S68003

Mitchell, Vincent-Wayne, Gianfranco Walsh, and Mo Yamin. 2005. “ Towards a Conceptual Model of
Consumer Confusion.” ACR North American Advances 32: 143-50.

http://www.acrwebsite.org/volumes/9058/volumes/v32/NA-32

Schéufele, Isabel, and Ulrich Hamm. 2017. “Consumers’ perceptions, preferences and willingness-to-
pay for wine with sustainability characteristics: A review.” Journal of Cleaner production 147:
379-394. https://doi.org/10.1016/j.jclepro.2017.01.118

SINAB (Sistemad’ Informazione Nazionale sull’ Agricoltura Biologica) ed. 2021. La filiera vitivinicola
biologica. Quaderno tematico 5. https.//www.sinab.it/pubblicazioni/la-filiera-vitivinicola-
biologica

Szolnoki, Gergely. 2013. “A cross-national comparison of sustainability in the wine industry.” Journal
of Cleaner Production 53: 243-51. http://dx.doi.org/10.1016/].jclepro.2013.03.045

Turnbull, Peter W., Sheena Leek, and Grace Ying (2000), “Customer Confusion: The Mobile Phone
Market.” Journal of Marketing Management 16 (1): 143-63.

https://doi.org/10.1362/026725700785100523

Wilson, John P. 2015. “The triple bottom line: Undertaking an economic, social, and environmental
retail sustainability strategy.” International Journal of Retail & Distribution Management 43
(4/5): 432-47. https.//doi.org/10.1108/1JRDM-11-2013-0210

Zucca, Gary, David E. Smith, and Darryl J. Mitry. 2009. “Sustainable viticulture and winery practices
in Cdifornia: What isit, and do customers care?’ International Journal of Wine Research 2 (1):
189-94. https://doi.org/10.2147/I IWR.S5788

146




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice




