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This study assesses the influence of business and institutional network ties in SME internationalisation
strategies related to the United Arab Emirates (UAE) market. We focus on their effect on SMEs’ host
market entry mode (MEM) choice and firm performance in the host market, with the UAE considered
as either home or host market. The main purpose of the study is to determine how SME decision-makers
perceive the influence of network ties on their choice of MEM and firm performance.
Our analysis is based on qualitative methodology, using semi-structured personal interviews and
secondary data analysis (SMEs’ internal and external documents) on a sample of 20 SME managers
operating in the UAE. Within our content analysis, we have employed coding for interviews transcripts
analysis and comparative analysis to compare the results of the documents’ content analysis with the
results of the interviews’ content analysis.
Our research results indicate that in some cases network ties represent antecedents and determinants of
SME decision-makers MEM choice, primarily by increasing their confidence in entering the foreign
market. In case of business network ties, these might lead to partnership entry modes. Furthermore, our
results indicate that relationships with key customers are very important for firm performance in the
host market, particularly in Arab countries.
Our results support Ruzzier, Hisrich and Antončič (2006) arguments that the network can be the starting
point of a firm’s internationalisation process, as well as Yoshino and Rangan (1995) conclusion that
network ties represent one of the factors for an SME’s success in entering foreign markets. Our results
also indicate that the network of a firm helps overcoming foreign institutional environment barriers
(Hilmersson 2009), overcome the Liability of Foreignness (Yiu, Lau and Bruton 2007), as well as
overcome distance barriers (Ojala 2015).
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